
 ( July 2016 to June 2017 ) Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Total
Net Sales (yoy %) 112.8% 108.2% 113.1% 111.6% 111.6% 112.1% 112.2% 110.7% 112.4% 109.5% 110.6% 113.3% 111.8%
Number of All Stores (stores) 275 277 277 278 280 281 281 282 285 288 288 292 292
Net Sales (yoy %) 103.7% 99.6% 102.6% 102.2% 102.2% 102.6% 102.6% 102.1% 103.2% 102.1% 102.8% 105.1% 102.6%
 * Number of Customers (yoy %) 101.9% 98.9% 101.2% 100.7% 101.6% 102.5% 102.7% 101.6% 103.6% 103.1% 102.0% 104.5% 102.2%
 * Average customer spend (yoy %) 101.8% 100.7% 101.3% 101.5% 100.6% 100.2% 99.9% 100.5% 99.6% 99.0% 100.7% 100.6% 100.4%
Number of Existing Stores (stores) 236 239 236 238 239 240 244 244 245 247 258 258 258
Home electrical appliances (yoy %) 117.0% 110.0% 115.3% 114.1% 109.0% 107.8% 106.7% 97.6% 102.5% 95.8% 97.7% 108.0% 110.5%
Miscellaneous household goods (yoy %) *102.4% *98.2% *104.1% 116.5% 113.1% 112.9% 113.7% 125.1% 125.0% 123.1% 124.8% 125.4% 118.2%
Foods (yoy %) 119.6% 115.1% 120.0% 117.6% 116.6% 118.5% 118.9% 117.0% 120.1% 115.3% 117.0% 117.8% 117.4%
Watches & Fashion merchandise (yoy %) 111.0% 107.2% 109.2% 108.0% 108.9% 109.5% 108.4% 95.0% 96.1% 95.8% 95.3% 97.9% 102.7%
Sporting goods & Leisure goods (yoy %) *126.9% *118.9% *131.7% 96.3% 102.6% 105.9% 105.9% 104.3% 104.4% 104.3% 105.7% 112.5% 103.7%
Others (yoy %) 107.9% 105.1% 107.9% 86.1% 93.6% 103.9% 101.0% 100.8% 107.3% 100.8% 101.8% 100.4% 97.4%

 ( July 2015 to June 2016 ) Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Total
Net Sales (yoy %) 118.5% 117.3% 114.3% 117.8% 111.1% 110.8% 115.5% 115.7% 109.2% 114.8% 110.5% 110.6% 113.0%
Number of All Stores (stores) 245 245 245 246 247 250 249 249 253 262 263 270 270
Net Sales (yoy %) 108.1% 107.3% 105.3% 106.8% 102.4% 102.5% 105.9% 105.8% 101.9% 105.4% 101.3% 102.4% 104.5%
 * Number of Customers (yoy %) 102.0% 101.7% 99.1% 102.8% 98.2% 100.0% 102.0% 102.6% 99.2% 101.1% 98.2% 99.9% 100.5%
 * Average customer spend (yoy %) 106.0% 105.5% 106.3% 103.9% 104.3% 102.6% 103.9% 103.1% 102.8% 104.2% 103.1% 102.5% 103.9%
Number of Existing Stores (stores) 207 209 212 214 216 218 221 220 222 223 226 232 232
Home electrical appliances (yoy %) 117.4% 122.2% 108.0% 109.5% 107.3% 103.5% 108.6% 120.2% 110.7% 120.2% 117.7% 112.2% 107.6%
Miscellaneous household goods (yoy %) 125.6% 122.9% 120.5% *100.7% *102.4% *96.7% *107.7% *108.6% *101.9% *106.0% *101.4% *103.0% 114.4%
Foods (yoy %) 120.4% 120.1% 119.0% 123.3% 119.5% 122.0% 125.5% 123.4% 117.3% 123.3% 118.1% 117.5% 119.5%
Watches & Fashion merchandise (yoy %) 114.0% 111.8% 111.2% 112.7% 108.5% 104.6% 112.5% 109.8% 104.1% 110.5% 108.3% 109.5% 109.5%
Sporting goods & Leisure goods (yoy %) 108.6% 108.1% 101.9% *197.7% *133.7% *178.4% *138.9% *131.4% *123.9% *129.3% *117.3% *118.3% 105.4%
Others (yoy %) 101.9% 73.3% 87.5% 110.9% 97.7% 94.2% 99.9% 94.4% 99.3% 89.5% 92.4% 106.6% 113.2%
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Don Quijote closed its book for FY June 2017. Store count as of the end of June is 292. (Group total:368stores).  The group opened 32 new stores in FY 2017 including
27 stores operated by Don Quijote Co., Ltd. and 5 stores opened in June. 5 stores closed for relocation and format conversion.

Monthly average temperature was high especially in the first half of the month. It was hot and humid throughout the month with few rainfall and long sunshine hours.

Domestic consumption was robust mainly backed by accelerated daily necessities needs. Some of our products made big hits. Also, tax-free sales for tourists hit a
historical high driven by strong traffic growth. As a result SSS growth rate in June was the highest in FY June 2017.

Sales trend by product category :
Home electronics : Private brand TV drew enormous attention and it made a hit. Headsets and smartphone accessories were strong.
Miscellaneous household goods : Daily consumables took the lead including sunscreens and oral care items.
Foods : Snacks such as chocolates and daily food were contributors. Brisk whisky and wine boosted alcoholic bevarages sales.
Watches & Fashion goods : E-cigarette and innerwear became popular.

2 new store openings in July. : “Don Quijote Shinjuku Tonanguchi store (Tokyo)” opens on 14, "MEGA Don Quijote Nago store (Okinawa)" opens on 21.

The results for FY2017 will be disclosed on August 15.
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